
GUELPH MUSEUMS MANAGEMENT REPORT

September 2020

Mark your calendars

Thursday, October 22 7:00 PM Military Lecture: Black Union Soldiers Online

Friday, October 23 7:00 PM Fourth Friday: Kim & Rajan Anderson Civic Museum

November 3-January 31 Liberation of Holland: Clarence James Civic Museum

November 3-January 31 Scholar, Soldier, Spy: Macalister Civic Museum

Wednesday, November 11 Remembrance Day McCrae/Civic

Community engagement - Museum closed due to COVID-19 from  March 17 to July 21

Attendance Sep-20 Sep-19 Variance YTD 20 YTD 19

729 1573 -844  5748 17354 

208 381 -173  749 3059 

73 40 33  73 410 

1010 1994 -984  6570 20823 

Sep-20 Sep-19 Variance YE 19 Variance

293 305 -12  305 -12 

40 45 -5  39 1 

333 350 -17  344 -11 

Education Programs Programs Guests Variance Programs Guests

Arts and Culture Day

Canada at War

Create Your Own 4 64

Downtown Walk

Fibre to Fashion

First World War

Games & Toys 1 22

Guided Tour - Civic 3 42

Guided Tour - McCrae

John Galt & Instant City

Local Government

No Word for Art

STEM Week

Tombstone Tales

Local Government

Hop On/Hop Off Tour

Total 0 0 2&45  8 128 

Parties & Meetings Events Guests Variance Programs Guests

0 0 9&271  23 984 

0 0 3&38  10 214 

Variance

-11606

-2310

-14253

-337

Civic Museum

McCrae House

Total

Memberships

Outreach/Online

Family

Individual 

Total

Sep-20 2019 YTD 20

Variance

YTD 19YTD 20Sep-20 2019

YTD 19

Variance

61&1628

52&990

42&1607

Rentals

Birthday Parties



Research Requests Sep-20 Sep-19 Variance YTD 20 YTD 19

105 170 -65  1131 1555 

12 16 -4  81 130 

11 4 7  26 56 

0 0 0 4 5 

Unavailable 2018  10559 20008 

128 2208 -2080  11801 21754 

Unavailable 2345  13029 23959 

Sep-20 Sep-19 Variance YTD 20 YTD 19

19 15 4  4040 3844 

291 151 140  2166 2678 

12 26 -14  2154 1856 

912 880 32  8238 10192 

117 108 9  1183 1162 

34 118 -84  1702 813 

934 468 466  5971 1941 

Sep-20 Sep-20 Variance  YTD Annual

Actuals Target  Actual Target

4617 12933 -8316  32715 155200

0 7500 -7500  149619 90000

734 3750 -3016  29150 45000

Achieved

65%Fundraised Revenue

Earned Revenue 21%

Grant Revenue 166%

Fundraising

% 

Social Media

Facebook Page Likes

Facebook Post Likes

Twitter Followers

Variance

196

-512

298

-1954

21

Instagram Followers

Engagement

Instagram Likes

Variance

Email -424

Web Searches

Facebook Shares

Total Researchers

889

Phone -49

-30

-9449

-9953

In Person

Web Users

4030

Mail -1

-10930


