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Why are we preparing a
Housing Affordability Strategy?




Affordable housing benchmark -
home ownership

0 9429,016

(Income needed $122,539)

1

+ 20.5%

07 93956,095

(Income needed = $97,342)

e based on 2015 and 2020 income from the Census incomes, adjusted for Consumer Price Index
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Affordable housing benchmarks -
rental units

o $1,434

1

+44%

07 91,085

e based on 2015 and 2020 income from the Census incomes, adjusted for Consumer Price Index
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Housing Price Comparison - New
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$1,053,040

Single Detached

67%
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$363,826
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Housing Price Comparison - Resale
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$951,835

Single Detached

64%
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$579,516

Single Detached
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$821,903

Semi Detached

78%

$461,391

Semi Detached
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$719,188

Townhouses

81%
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$379,009

Townhouses
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$606,930

Apartments
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$313,283

Apartments

average
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Income Comparison in Guelph — 2022 & 2017

Mid-range
income
Household ' '
Income
2‘_-"22 $33,781 $52,107  $68445  $84,452  $102668  $122539  §145722  $175529  $227.414
1st 2nd 3rd 4th 5th 6th 7th Bth @th 10th
DECILE DECILE DECILE DECILE DECILE DECILE DECILE DECILE DECILE DECILE
+45% | +37% | +34% | +31% | +30% | +28% | +28% | +26% | +27%
Household $23226  $38,032 $51.242  $64,305 $79,248  $95723  $114058  $139431  $179.462
Income
2017
Income has increased an average of 31%.
Housing prices have increased an average of
599% (new) and 79% (resale).
21 There is a significant gap
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Vacancy Rates — 1996 to 2022
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To accommodate 208,000 people...

Future Households (Units) -
Needed (2051)

85,7004

+ 28,400
households
(units)

Total Households (Units) -
Current (2021)

57,300 $IR
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We also know...

| E In the last 5 years, no primary affordable rental
e units were built outside of those that were incented

&% The definition of “affordable” is likely to be
Ala removed from Provincial policy

A\ Finding solutions to housing affordability requires
ﬁ highly collaborative approaches
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What Can the City Do?

APPROVAL
PROCESS

E&

EDUCATION

@

PLANNING
STRATEGIES

o

[e]

FINANCIAL
AND LAND

& G

ADVOCACY RESEARCH

I"'I‘\ r-

PARTNERSHIPS  INFORMATION
SHARING
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Purpose:
a) define the problem statement

b) identify actions, advocacy, and
partnership approaches to address
private-market housing gaps

Goal 1: Enable a greater supply and mix
of housing

Goal 2: Maximize and protect the use of
existing housing resulting in a greater
supply of affordable housing

Goal 3: Enhance capacity, awareness, and

supports for affordable housing

@
Housing

Affordability

Strategy
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HOUSING AFFORDABILITY
STRATEGY TIMELINE

Project Research & Identify

Information Goals & Identify Finalize
Initiation GELE Aot Aty

Gathering Targets

. RFPforGentle - *® Communication& :e Survey 1: i Proformaanalysisto e Recommended
Density Review Engagement Planfor :  Accessory Unit : describeexistingand : Final Hmfs.ing
4 uriits) 2024 . Survey :  potential market - Affordability

: : demand for different : Strategy for

« RFP for Housing e State of Housing - » Survey 2:Interestin : housing typologies review

Affordabiltiy Report, including - Building Additional :
Strategy Housing Affordability :  Residential - Strategic Actions
Gap Analysis - Dwelling Units - Report (including
- recommendations to
e Background Analysis : « Survey 3:Zoning - facilitate meeting
for Gentle Density - Regulations, - goalsand targets)
Review (4+ units) - Demography,and
. Affordability Profile :

Collaboration & Engagement
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Making a Difference
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Thank you
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